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ABSTRACT 
 
This paper presents the results of a study on the relationship of innovation capabilities and 
performance of SMEs related to innovation activity (innovation performance) by taking into account the 
characteristics of the company in footwear Small and Medium Enterprises (SMEs) in Mojokerto. 
Innovation capabilities of SMEs was measured using the concept of Technological Innovation 
Capabiliities (TIC) with 7 (seven) dimensions of capability, ie learning capability, R&D capability, 
manufacturing capability, marketing capability, resources allocatioin capability, organizational 
capability, and strategic planning capabilities; while the innovation performance of SMEs related 
activity was measured using the concept of Technological innovation performnace (TIP) with 4 (four) 
dimensions of performance, namely sales performance, innovation performance, product performance, 
and sales growth performance. Characteristics of SMEs were described through 4 main variables, 
namely the scale of the business, the company age, the type of product, and the location of the business 
location.This study was conducted on 82 Footwear SMEs in Mojokerto, which is in Sooko (village of 
Wringin Rejo, Japan, Karang Kedawang, Jampirogo and Sambiroto), Trowulan District (Pakis village), 
Pungging District (Tunggal Pager village) and Puri District. The process of data collection was done by 
interviews and questionnaires to the owners and managers of SMEs. The sampling method used was 
non-probability purposive sampling and the population used was footwear SMEs in Mojokerto. The data 
analysis technique used was structural equation modeling (SEM) based on the Component or Variance - 
PLS program operated through SmartPLS version 2.0.The results of study showed that, manufacturing 
capability was predicted to affect product performance and organizational capability was estimated to 
give an impact on the innovation capability, sales growth and sales performance. Some dimensions of 
innovation capabilities that have absolutely no influence on the performance of SMEs were learning 
capability, R&D capability, resources allocation capability, marketing capability, and strategic 
capability. Results of Manova analysis stated that the characteristics of SMEs (the location of SMEs) 
gave effect to both the innovation capabilities and the innovation performance of SMEs. 
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PENDAHULUAN 
Usaha Kecil dan Menengah (UKM) mempunyai peran penting dan strategis dalam pembangunan 
ekonomi nasional.  Kontribusi UKM terhadap produk domestik bruto (PDB) nasional mencapai 53% 
dengan pertumbuhan pasar diperkirakan meningkat, dari Rp 11,6 triliun pada 2010 menjadi Rp 18,6 
triliun pada 2014 [5].  Mengingat peran tersebut, pengembangan UKM perlu mendapatkan perhatian 
yang besar, baik dari pemerintah maupun masyarakat agar dapat berkembang lebih kompetitif.  
Salah satu sektor industri yang dikembangkan dan mendapat skala prioritas dari Dinas 
Perindustrian dan Perdagangan Jawa Timur, adalah industri alas kaki [6]. Jumlah sentra industri 
kecil menengah alas kaki di Jawa Timur menurut Dinas Perdagangan dan Perindustrian (Disperindag) 
sebanyak 1.840 unit usaha. Dengan jumlah sentra industri kecil menengah alas kaki di Jawa Timur 
yang sedemikian  besar dapat dipastikan bahwa tingkat persaingan antara industri alas kaki semakin 
meningkat. Selain itu, pesaing tidak hanya datang dari sesama industri alas kaki dalam negeri, tetapi 
juga bisa datang dari industri alas kaki di luar negeri, seperti: China, India, dan Vietnam. Oleh karena 
itu, upaya peningkatan keunggulan dan daya saing UKM menjadi semakin penting dan mendesak 
dewasa ini.   
